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Crain’s Detroit Business is a full-service communications company – connecting affluent and 
influential decision makers by providing insights, analysis and opinion needed to navigate Detroit’s 
business landscape. We are constantly innovating to solve your business problems – from both 
inside and outside our newsroom. Our integrated approach - across print, digital, in-person event 
and custom content platforms - aligns powerful content with a powerful audience.

crainsdetroit.com

Our high-quality journalism and storytelling, coupled with our integrated 
capabilities – across print, digital, podcast, video, social media and events –
enables us to reach and engage Detroit’s influential business audience in a 
way no other media brand can.

KNOW US. TRUST US,

Multi-platform Opportunities

Let us solve your business problems.



crainsdetroit.com

THE FINAL WORD ON BUSINESS.
THE TRUSTED VOICE.

“The business paper of record and an excellent
resource for anyone doing business in Detroit,
or anywhere in the Southeast Michigan region.
Well regarded and trusted for quality journalism.”

- READER TESTIMONIAL 
SIGNET READERSHIP STUDY



crainsdetroit.com
SOURCES: 2019 SIGNET READERSHIP STUDY, CVC AUDIT, OMNITURE, PUBLISHER'S DATA

Subscribers

Total subscribers (print + digital) ….………………...……… 23,252k

Print

Total print circulation ……..…………………….…………..…….……. 91k+

Weekly print circulation ………………….………….….………… 21,780k 

Average time spent with issue …………………………….…….. 29 min

Average number of days readers keep an issue ………………… 60

Digital

Total paid digital subscribers …............................................................ 19k+

Average monthly unique website visitors ………...…..…..…………… 650k+

Average monthly web page views .………………….……….………… 2.1mil+

Average monthly unique mobile visitors ……………..…………...…… 424k+

Visitors who access our site more than 3x per week …......….………. 61%

Total email subscribers .………………..……………..………….…………. 433k+

Social

Twitter followers

79K
Facebook followers

39K
LinkedIn followers

29K
E-newsletters

13 email newsletters with an average open rate of ……………….….… 58%

Total email newsletter reach per week is ………………….…….…..…….. 648k

REACH & ENGAGEMENT



Brand Audience

crainsdetroit.com
SOURCE: 2019 SIGNET READERSHIP STUDY/ CVC AUDIT (TOTAL AUDIENCE)

CONSIDERABLE INFLUENCE

EDUCATION

PROFESSIONAL

INCOME & NET WORTH
• Avg. household income…...….. $322,000
• Avg. net worth…………..……….………. $2 mil
• Own home…………..………………….………. 88%
• Own a second home…..……….………….. 27%

• Top or                                                   
Middle management…….…………..…. 88%

• Currently serving on one or 
more boards…………….……….……….... 47%

• Attended college…………………………. 99%
• Graduated from a 4-year college…. 87%
• Hold a post-grad degree.……………… 55%

AGE & GENDER
• Male………………………………….........… 51%
• Female………………………………………… 49%
• Median age…………………………….…… 55

36%
C-suite professionals

have influence in capital 
expenditures, leasing or 
purchasing decisions

54%

more likely to be an opinion 
leader at their company

3x

more likely to be a B2B 
decision maker

3x



crainsdetroit.com

PRINT
For more than 35 years, Crain’s Detroit Business has been 
Michigan’s premier source for indispensable business 
reporting. We go beyond the headlines to provide context, 
insight and analysis that busy professionals need to make 
informed decisions.



crainsdetroit.com

PRINT
HIGHLIGHTS:

 Award-winning, in-depth beat reporting on health care, nonprofits, tech and 

finance, manufacturing, real estate, government, public policy and more.

 Monthly special sections highlighting small business; statewide business 

trends; and current topics in real estate and health care.

 Comprehensive, frequently updated lists and data, including rankings of top 

private and public companies; fastest-growing companies; top-paid CEOs; 

biggest mergers and acquisitions; and more. 

 Respected, sought-after recognition programs, including 40 Under 40; 20 

Under 20; Health Care Heroes; and notable professionals in multiple fields.

 Annual “cornerstone” issues including the Giving Guide to nonprofits; 

Newsmakers of the Year; the Book of Lists; Cool Places to Work, Mackinac 

Policy Conference, and others.
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PRINT ADVERTISING OPPORTUNITIES
OPPORTUNITIES INCLUDE:

 Display advertising

 High impact ads including inserts, partnership inserts, cornerstone, 

gatefold, half cover wrap, outsert/polybag, strip ad, band ad, belly 

band and dot whack

 Premium positioning including inside front cover, inside back cover 

and back cover

 Section and feature adjacencies

 List and data adjacency

 Sponsored content

 Custom/native advertising



crainsdetroit.com

DIGITAL
Seamless integration from the print page to the home page 
and beyond. Crainsdetroit.com is Southeast Michigan’s 
comprehensive destination for breaking news, data, 
information and the tools business influencers need to run 
their companies. Find industry specific news delivered directly 
to the subscriber’s inbox’s & engaging social journalism 
platforms that enables readers to join the conversation.



crainsdetroit.com

DIGITAL ADVERTISING
OPPORTUNITIES INCLUDE:

 High impact, rich media and unique ad units including homepage 

takeover, super leaderboard, center stage, interstitial, text with 

image and special report takeover.

 Advertising for key verticals based on behavioral targeting

 Sponsored Content & Dayparting

 Custom story-telling messaging units & native advertising

 Custom e-book publications

 Webcasts

 In stream video advertising

SUPER LEADERBOARD

CENTER STAGE

INTERSTITIAL

STANDARD 
POSITION

STANDARD 
POSITION
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EMAIL NEWSLETTERS
CRAIN’S MICHIGAN MORNING
A morning roundup of news from around Michigan.
Delivered 7 a.m. Monday to Friday.

CRAIN’S AFTERNOON REPORT
A daily summary of breaking and relevant stories.
Delivered 3 p.m. Monday to Friday.

CRAIN’S BREAKING NEWS ALERTS
News delivered to your email as it happens.

CRAIN’S SATURDAY EXTRA
A review of the best original Crain’s reporting of the 
week, with a look at the week ahead.

CRAIN’S PEOPLE ON THE MOVE
A weekly compilation of job changes and board
appointments.

CRAIN’S HEALTH CARE EXTRA
A weekly report on the health industry in
Southeast Michigan. Delivered Mondays.

CRAIN’S REAL ESTATE REPORT
A weekly report of real estate news. Delivered on
Tuesdays

CRAIN’S NONPROFIT REPORT
A weekly summary of nonprofit news and
developments. Delivered Thursdays.

CRAIN’S DETROIT RISING
A weekly digest of all the important news about
Detroit – real estate developments, philanthropic
investments, local “doers” making things happen,
social entrepreneurs, startups and “been up”
companies with promise. Delivered Wednesdays.

CRAIN’S MANUFACTURING REPORT
Southeast Michigan’s weekly newsletter on the
manufacturing industry. Delivered Fridays.

CRAIN’S SPECIAL REPORT
Weekly email bringing Crain’s readers special editorial 
features and reports, including 40 Under 40 and other 
award programs.

CRAIN’S EARLY ACCESS*
Monday’s news on Sunday: digital access to the weekly print 
edition. Delivered on Sundays.

CRAIN’S THE WAY FORWARD: COMING BACK FROM 
CORONAVIRUS
This Crain’s Detroit Business newsletter will feature up-to-
date information on Michigan’s re-emergence from the 
COVID-19 crisis as the state’s economy re-opens and we 
navigate the “new normal.” We’ll cover all aspects of the 
recovery, including public health updates; the latest 
government guidance; and the ongoing impact on 
businesses, health care, education and much more.



crainsdetroit.com

EVENTS
Crain’s produces celebratory and industry focused events 
both virtual and on location. 



2021 EVENT CALENDAR

CRAIN’S CELEBRATION OF 20 IN THEIR 20S
For more than a decade Crain’s has honored up-
and-coming leaders in the Michigan business 
community; this event celebrates their 
achievements. 
Date: May 2021

M&A: LESSON’S FROM THE BIGGEST DEALS OF 2020
Despite the pandemic slowing M&A activity, Michigan saw 
some interesting movement throughout 2020 with a pickup 
towards the end of the year. Experts expect a wave of 
activity to be on the horizon for 2021. From bank activity to 
reverse mergers to what lies ahead, we will dive into what 
happened with the biggest deals in a year like no other.
Date: March 2021

CRAIN’S MAY DAYS OF GIVING
To coincide with the publication of Crain’s 
annual Giving Guide, this virtual fundraising 
campaign gives nonprofits an opportunity to 
tell their stories and receive much-needed 
donations to support their missions. 
Date: March 2021

CRAIN’S NEWSMAKER OF THE YEAR AWARDS
Crain's Detroit Business in this 4-part series 
recognizes the year's Newsmakers — leaders who 
made headlines, for good or for ill, and made a 
difference in metro Detroit and Michigan. 
Date: February 2021

CRAIN’S REAL ESTATE NEXT SERIES 
Crain’s 2021 Real Estate NEXT webcast series will bring 
together leaders in the Michigan commercial and 
residential real estate industry to talk about trends, 
based on specific geographic areas. Content will be 
localized and timely. 
Date: February, April, September, November  2021

MORE DETAILS: CRAINSDETROIT.COM/CRAINS-EVENTS

SECRETS OF THE BEST-MANAGED NONPROFITS
Michigan nonprofits pivoted, collaborated and 
innovated to keep their operations and, most 
importantly, their missions on track in 2020. This virtual 
event will highlight their best practices while looking at 
what’s ahead for the industry in 2021.
Date: January 2021

crainsdetroit.com

CRAIN’S HEALTH CARE HEROES
A closer look at the stories behind the heroes of 
the health care industry – from doctors and 
nurses to administrators and other in the field. 
Date: May 2021

CRAIN’S FAMILY-OWNED
More than 85 percent of businesses in the 
country are family-owned. This event brings 
together family business owners to share 
best practices and network with peers. 
Date: June 2021



2021 EVENT CALENDAR

DETROIT HOMECOMING
Detroit Homecoming reconnects Detroit 
expats with their hometown by providing 
news, events, and opportunities to live, 
work, or invest in Detroit.
Date: September 2021

CRAIN’S HEALTH CARE LEADERSHIP 
Crain’s Health Care Leadership Summit provides 
attendees with the opportunity to learn about the 
latest innovative health care strategies. Join local 
business leaders and health care providers to 
examine the everchanging landscape of the 
industry, plus make professional contacts to help 
navigate these changes.
Date: October 2021

CRAIN’S MOST INFLUENTIAL WOMEN
Every 5 years, Crain’s celebrates 100 women in 
leadership roles across the state with stories 
that highlight their accomplishments. Celebrate 
these women and learn from their 
achievements. 
Date: August 2021

CRAIN’S COOL PLACES TO WORK CELEBRATION
Celebrate the companies that ranked among the 
coolest in Michigan this year and learn what factors 
led them to the top of the list. In this issue, we 
profile the 100 Coolest Places to Work in Michigan 
– as determined, in part, by a companywide survey 
of the workplaces’ employees. 
Date: August 2021

CRAIN’S HR SUMMIT
Trade ideas with your peers and learn best practices from 
industry experts in this weeklong virtual summit. Best 
practices from industry leaders. Who’s being honored as 
Crain’s 2020 Excellence in HR Award winners
Date: June 2021

crainsdetroit.com

CRAIN’S CELEBRATION OF 40 UNDER 40
A celebration to honor metro Detroit’s best and 
brightest professionals who are scaling businesses 
to new heights, making decisions that put their 
organizations on the map and producing a stream 
of impactful work.
Date: November 2021

MORE DETAILS: CRAINSDETROIT.COM/CRAINS-EVENTS



Crain’s Content Studio is the marketing storytelling arm 
of Crain’s Detroit Business. We tell our clients’ stories 
through written words, shareable digital content, webcasts 
and live events.

crainsdetroit.com



crainsdetroit.com

CONTENT STUDIO CAPABILITIES
Executive Roundtables
Position your organization as a 
thought leader in your sector with an 
invitation-only, executive roundtable 
on a topic of your choosing. Our 
connections help ensure your wish-
list participants are seated around 
the discussion table (virtual or in-
person). We take care of it all—
invitations, planning, moderation and 
photography—and capture it all in an 
8-page, magazine-style publication in 
print and digital formats. 

Thought Leadership Forum
A monthly feature on a wide range of 
topics, including HR, healthcare, D&I, 
M&A, law and cybersecurity. A prime 
opportunity to showcase your expertise 
and speak to the Southeast Michigan 
community about current events, 
trends and hot issues. This is a fully-
integrated forum incorporating an ad 
with your expert’s narrative and photo, 
distributed in print and digital formats.

Special Projects
• Giving Guide. Nonprofits can elevate 
their voice and tell their story in two-page 
spreads, online, in a virtual roundtable and 
digital and print ads.
• MBA Plus Guide. MBA and executive 
education program points of pride and key 
metrics, in print and online.
• Cool Places to Work. The 100 coolest 
workplaces can promote their 
achievement in print and digital ads or 
content produced by us: a 1-minute video, 
photo essay or in-depth narrative story.

Custom Events and Content
Leverage our storytelling and content 
marketing expertise—we help you realize 
your vision and capture your target 
audience with custom-tailored events (live 
or virtual) and content. Panel discussions; 
company milestone stories; weekly story 
campaigns that put a trending news spin on 
your products and objectives; compelling 
videos; recaps of your own programming 
(radio show, podcast, webinar) and more –
we’ll expand your reach and drive traffic 
where you need it most.



crainsdetroit.com

Digital content hub
A digital hub that 
allows clients to 
have exclusivity and 
dedication to one 
key topic. Content 
hub can also include 
advertiser supplied 
articles, videos, 
podcasts and more.  
Hub is supported by 
a digital plan. 

Custom  webcasts
A custom virtual event  fully produced 
by Crain’s, giving panelists the 
opportunity to generate leads, foster 
dialogue with potential partners and 
demonstrate their thought-leadership 
and expertise in a live or pre-recorded 
webcast. Each custom webcast includes 
promotion leading up to event.

Native ad units
An editorial-like approach to drive 
traffic to sponsored digital content 
on Crain’s site or to a client’s 
website. Native ad units are 
comprised of a headline, image and 
teaser copy and appear on Crain’s 
newsletters or Crain’s home page.

Custom partnerships
Crain’s Content Studio 
works collaboratively 
with a range of 
organizations and 
associations to help 
reach their target 
audience. Elements 
vary and may include 
print, digital and media 
sponsorship 
components. 

Custom research
Crain’s Content Studio 
works with advertisers 
to craft custom research 
studies: with surveys 
deployed to the Crain’s 
Detroit audience. 
Research is often paired 
with written content, 
whitepapers and/or 
events. 

CONTENT STUDIO CAPABILITIES
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POWERING A CLIENT’S CONTENT PORTAL
H.W. Kaufman Group is a Detroit-based global network  
of insurance brokers and agents. Recognizing that 
almost all breaking news has an insurance or “risk”  
component to it, the company approached Crain  
Content Studio to help tell those stories. Since early  
2018, our team of writers and editors has provided  
weekly content for Kaufman’s news portal at 
burnsandwilcox.com/intel.

EXPAND REACH AND ELEVATE MESSAGING
We help position The Children’s Foundation as a 
leader and advocate for healthy children and 
families statewide while promoting the CEO’s 
monthly “Caring for Kids” radio show and extend 
its reach, through monthly promotion and recap of 
radio program in print, digital, native advertising 
and social media. We also produced two content 
series—one narrative and one video—to highlight 
grant recipients’ stories and The Foundation’s 
impact.

PROMOTE MICHIGAN BUSINESS SERVICES
Michigan Economic Development 
Corporation’s goal was to increase awareness 
of state-sponsored business development 
services and generate leads for future in-
person business matchmaking events. We 
helped them achieve this with a series of 5 
webinars featuring state business 
development experts and business executives 
who have successfully used state services; 
webinar content was recapped in sponsored 
stories on crainsdetroit.com.

HIGHER EDUCATION LEADERSHIP ROUNDTABLE
Michigan State University President Stanley met 
with government officials, health care and other 
business leaders to talk about MSU’s value as a 
research institution. Former Crain’s Group 
Publisher Mary Kramer moderated the virtual 
conversation, which was recapped in an 8-page 
report in print and online and promoted via native 
ads and social media.

CONTENT STUDIO CASE STUDIES
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WEBCASTS
Crain’s webcasts bring together Michigan’s top thought 
leaders, influencers and rising  stars for stimulating 
discussions and high-class celebrations.



crainsdetroit.com

WEBCAST OPPORTUNITY

*All ads are non-cancelable

If your live event strategy needs to pivot or you need to increase 
engagement with your audience, Crain’s Content Studio can ensure 
business continuity with virtual event opportunities.

Crain’s Content Studio makes it easy to reach your target stakeholders 
through relevant and timely custom webcasts. Generate leads, foster 
dialogue with potential partners and demonstrate your thought-
leadership on a topic of your choice. Inform your audience with a live, 
online webcast.

Crain’s Content Studio will help you:

• Identify potential virtual event topics and content
• Source speaker talent to participate
• Promote your virtual event to targeted audiences through email 

invites, social media posts, and digital and print advertising
• Host the virtual event and manage audience polls, live Q&A and other 

engagement tools



crainsdetroit.com

WEBCAST SPONSORSHIP
At Crain’s, sponsors have direct access to Detroit’s business leaders and decision-makers. From 

branding to thought-leadership, networking or product distribution, Crain’s delivers on a wide 

variety of sponsorship goals. We work one-on-one with our sponsors to fully integrate them into 

our events in ways that not only benefits your brand but our in-demand audience as well.

Marketing & Promotion
 A minimum of two email promotions to Crain’s list of contacts
 Sponsored social posts on LinkedIn and Facebook
 ROS digital ads on www.crainsdetroit.com for four weeks (40,000 impressions total) 

Program Management
 Full registration process managed by Crain’s Content Studio including registration 

page setup and design and registrant and attendee reporting
 A member of Crain’s Content Studio will also moderate the webcast and facilitate 

the live Q&A

Visibility & Branding
 Client logo on webcast landing page 
 Client logo on all webcast promotional material including emails, registration page 

and print ads
 Client ‘call to action’ featured prominently during webcast

Post Event
 Full registrant and attendee list
 Detailed report on audience engagement

http://www.crainsdetroit.com/
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WEBCAST AUDIENCE

Sources: Signet Readership Study | Post-Event Surveys

Involved in purchase/lease decision making

80%
Male

56%
Female

44%
Mean age

55

Hours of engagement in the last 6 months

5,000+
Would attend a Crain’sevents again

96%
Taken-action after interacting with Crain’s

96%
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